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Effect of Risk Perception on the Prevention of Beauty Salon by COVID-19 Related
Customers on the Avoidance of Hair Salon and the Form of Preferred Hair Salon

Hye Hyun Song' and Eun Jin Yang>*

'Graduate Student, Dept of Beauty Arts, Graduate school of Beauty Art, SeoKyeong Univ.
“Professor, Hair and Make-up Design at the Department of Beauty and Art at Seo kyeong University

The purpose of this study is to find out the impact of COVID-19 customer-oriented hair salon quarantine measures on the risk perception
and preferred hair salon types, and to establish quarantine measures for each hair salon type. As a research method, self-administered
questionnaire and the collected 427 were analyzed by using SPSS24.0. and structural equation modeling was performed on the result by
using frequency analysis exploratory factor analysis, reliability analysis, and multiple regression analysis. As a result, the effect of
preventive measures on the risk perception of visiting hair salons is that, first, spatial risk perception factors affect the definition of air
quarantine, personal quarantine, and personnel control factors affect the higher the risk factor. As a result of examining the impact of hair
salon quarantine measures on preferred hair salon types, first, small preference factors affect the definition of air quarantine, personnel
control factors, and second, large and brand preference factors increase with higher preference for personnel control and air quarantine
factors. In conclusion, through the results of this study, it is necessary to prepare improvements to various hair salon quarantine measures
to reduce the risk of customers entering Hair Salon and to ensure smooth inflow of each salon.

Keywords: COVID-19, Hair salon quarantine measures, Preferred hair salon form, Risk of visiting hair salon
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Table 1. General Properties AFEA] 1. ZAFNAAALE] Cl-EA 8 EAS Yol
(N=427, %) AFEA 2. vEA o]tk ER| 7t wgA 3y, A
Frequency Percentage 5 mL-2a e o 519 x9S YolEo)
Category (N) (%) k
AFFA 3. 7184 elo] T $19A7ko] m g4 55
M 228 534 e g
Gender - N X = FEFS GolEt)
e e ALEA 4, 7142 gelol TS 9@ zbo] A% v g4 I
U 7. .
e gl M)A G Dohit
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Ace years of age
AL
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92 21.5
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over 40 years of age 104 244 B Ao ZR o) ula} AZ=ZALE 98] A7) 71Y2 AEZ
Below high school graduation 89 20.8 AFS AAEE o™ 20219 01€Y 30€ HE] 2021 029 0197F
one's final , :,0i ;
edneational a junior college/graduatlon 33 7.7 2] 227F U ZA} 150582 AN FIT B ZAR= 20219 02
background a college/graduation 201 47.1 2 01URE 2021d 022 05U7HA] 52 FoF o] =ojHom X
graduate school and above 104 244 45150 MEA) 2 v Eato] 44002 527, Sxro] B 13
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HO 2 Varimax7t ARE-E| A Th. 2] A2 E224-2 Cronbach's
afk ARkl B4 skt m- g4 ool ek f1AAZE v 39, A med |
HE 57g5t7] 91l 4| 242 1570, 1070, 1570 B35 29l
1v. a3 2 & A a7l oM ST A7 290w ¢ 7R T
A dotrsith Bartlett 7S dobE A e A4
1. 2 EAEH EM 2691.093(df=55, Sig.=0.000), 1433.196(df=10, Sig.=0.000),
4410.240(df=105, Sig=0.000)2 UEl} HFE Alod] Q91&
ZAPN AL QI EASHE EAAE dotiy] Q8 MIEEA] o] EWE AHAATE F73] okl A EH AT KMo Fi
S G A= Table 134 220t A= E Gol At 717} 0.808, 0.867, 0.782% LFERLIL, &
2 AR 53.4%, 417 46.6% o= UESITH 58S dot Axt 717} 0531, 0.812, 0.602 o] 2 e}
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304 o] gl A 404 IR 21.5%, 204 PR 7.3% O 2 ek AA A Th
sttt
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AL o] 8t 20.8%, A= A HEH 7.7% o= EFSTH m&Ad ol gk SRz eRlEAS AARE A
2 Ha 252 2008 o] dollA] 4009HA HRE 42.2%, 200 Table 29} 7ZFo] Al 71A] 31¢] AFo] FE2HJ oW 319 L&
RH wIRE 34.7%, 400991 ©)7d 23.2% o= YERST o] MA A ¥ 71.7%= UEFRT
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) 0.7% o2 VFERSITE = o] Fp, Sl Al @24 AERE AR, <100%
Table 2. A Study on the Factors of Preventive Measures for Hair Salon
Ingredient
Hazard measurement questions for quarantine Personnel air Disinfecting commonality
Limit  ventilation instgllrenent
ituitsSig:ecct);r:rslzlriiffd to limit the number of people in the salon by having a waiting seat 837 115 234 769
:/i\r/rl::.n inquiring about a reservation, it is better to tell them that only you are there at that 827 180 047 719
lty isiefl(':ommended that customers do not overlap the hair salon with the 100% reservation 777 267 136 694
i\}(;)::}';idlia;tetetrr eraef:lnseil i client who suddenly comes in while I'm being treated and asks for an 775 18 074 623
It's better to limit the number of customers in the salon at one hour. 762 204 282 702
It is better to have an anti-virus air purifier in the hair salon. 146 .880 157 .820
It's better to have a UV air sterilizer in the hair salon. 120 .824 217 .740
You'd better ventilate at the hair salon often. 286 741 .051 .633
If you leave the store, you'd better ventilate for a certain period of time. .165 .696 139 531
gei:t;egstr.nmended that hairdressers spray disinfectants on scissors and combs before 150 198 887 849
It's better for a hairdresser to disinfect his or her hands before the procedure. 267 210 .839 819
high value 3.408 2.744 1.745
Description variable (%) 30986  24.949 15.864
Cumulative Variant (%) 30.986  55.935 71.798
Reliability coefficient Cronbach's o 0.886 0.836 0.801




894  J Kor. Soc. Cosmetol. Vol. 27, No. 4, 2021

Table 3. Analysis of Risk Perception Factors for Visit to Hair salons

Ingredient
Hair Salon avoidance measurement questions Multi-facilities a worker Commonality
Avoiding Avoiding

It says it's periodically disinfected and quarantined, but I'm reluctant to visit it because I don't

know if it's actually working. Lo 306 734
The hair salon is a multi-use facility, so I am reluctant to visit it. .806 303 741
I'm reluctant to visit because I think there's a virus in the air at the hair salon. .803 326 704
I'm reluctant to visit because I don't think the hairdresser's personal quarantine is going well. 332 .881 701
I'm reluctant to visit the hairdresser's treatment tools because they might have a virus. 332 .807 .687
high value 2.346 1.864

Description variable (%) 46.922 37.29

Cumulative Variant (%) 46.922 84.212

Reliability coefficient Cronbach's a 0.894 0.839
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Table 4. Analysis of Preference Hair Salon Form Analysis
Ingredient
Small and -
Preferred Hair Salon Shape Measurement Question Private  -age and Common
Franchise irrelevant  ality
Brand
Preference
Preference
Even if it is small, a small hair salon will be safe from COVID-19. 912 .062 .051 838
A hair salon with a small number of workers seems to be safe from COVID-19. .885 .100 -.042 7196
I think a small hair salon will be safe from COVID-19. .880 129 -.041 793
A simpler hair salon near my house than downtown would be safer from COVID-19. 811 .045 -.054 .663
I think a single hair salon will be safe from COVID-19. 754 .180 -.035 .602
I think a large brand hair salon will be safe from COVID-19. .096 904 .009 827
Brand hair salon will follow the quarantine rules and be safe from COVID-19. .054 872 -.040 7164
I think a famous hair salon will be safe from COVID-19. .048 .859 .101 151
A beauty salon with a comfortable interior and a wide area seems to be safe from COVID-19. 112 .809 .066 671
I think a large hair salon will be safe from COVID-19. 223 789 .052 .674
The number of en_‘nployeeg seems to have nothing to do with the COVID-19 infection when 095 1029 13 70
it comes to choosing a hair salon.
In choosing a hair salon, the brand seems to have nothing to do with the COVID-19 infection. .050 011 .829 .690
The lqcatlon qf the hair salon seems to have nothing to do with the COVID-19 infection in 093 148 26 713
choosing a hair salon.
The size of the hair salon selection seems to have nothing to do with the COVID-19 infection. .015 -.122 781 .625
The number of customers seems to have nothing to do with the COVID-19 infection when -005 120 768 604
it comes to choosing a hair salon.
high value 3.714 3.709 3.308
Description variable (%) 24.761 24.73 22.052
Cumulative Variant (%) 24.761 49.491 71.544
Reliability coefficient Cronbach's o 0.907 0.908 0.869
SAO) ek 2o g Qg B A Y= ez 2 AdHo
w29 NgAE ASETS & 52 A5 o] o4 RN B u) v gHoleks 1 v AR
Fosithn A2A4B5E v18A Tl he ABAZIS 24 o] e ABAZ s 2F Astel VG B hao] ha
g m) g Aol Tk Q) elel ek EAZE HolAE Ao aluere] mAjE ol Aol & Ao s}
Table 5> Effect of preventive measures against hair salons on risk perception of visit to hair salons
Dependent variable Independent variable modified
(Avoiding the hair (Dangerous perception for the B B t R? R F
salon) prevention of hairdressing rooms)
(constant) -2.318 .000
i-faciliti air ventilation 353 353 8.127  H¥*
Multi-facilities " : 0202 0.197 35761 **x
Avoiding Disinfection of devices 229 229 5279 e
a personnel limit of personnel 159 159 3.656 ***
(constant) 1.618 .000
air ventilation 291 291 6.378 k¥
a worker - : 0.119  0.112 18977 ***
Avoiding Disinfection of devices -.138 -.138 -3.023  **
a personnel limit of personnel 122 122 2.666 **

#%p<0.01, **%p<0.001
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Table 6. Effect of preventive measures against hair salons on preferred types of hair salons

Dependent variable Independent variable

(Preferred hair salon) (Dangerous perception for the B 5} t R? mo;i{lzﬁ ed F
Form) prevention of hairdressing rooms)
(constant) -3.498 .000
Small and Private air ventilation 354 354 7.865  ¥¥¥ 0.144 0137  23.630 **++
Brand Preference Disinfection of devices .059 .059 1.320 ' ' '
a personnel limit of personnel 121 121 2.700  **
(constant) 9.304 .000
Large and Franchise air ventilation 172 172 3.746  *x*
0.109 0.103 17.305 ***
Preference Disinfection of devices .047 .047 1.017
a personnel limit of personnel 279 279 6.070  ***
(constant) -1.371 .000
. air ventilation -.083 -.083 -1.709
irrelevant — - - 0.013 0.006 1.796
Disinfection of devices -.030 -.030 -.613
a personnel limit of personnel -.070 -.070 -1.446

#4p<0.01, **%p<0.001
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