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Skin Care Characteristics According to the General Characteristics
of Middle-aged Women Living in Dalian, China
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This study was attempted to find out whether there are differences in skin care characteristics depending on general characteristics of
middle-aged women living in Dalian, China. As a result, age showed significant differences from skin care information source, preferred
facial care, academic background showed differences from skin care information source, preferred facial care, occupations showed
differences in skin care method, average monthly income from skin care information source, skin care methods, and preferred facial care.
Through this study, it was revealed that there are significant differences in skin care characteristics depending on the general
characteristics of middle-aged women living in Dalian, China. In particular, skin care information sources were most introduced by
friends and acquaintances, and they mainly take care of their skin through home care. This seems to have an impact on relationship
culture based on experience and trust even though middle-aged women's social advancement and educational background are gradually
increasing under China's reform and opening policy. Therefore, skin care marketing for middle-aged women, who are emerging as a new
blue ocean in the Chinese skin beauty market, needs to establish a strategy based on China's relationship culture. The results of this study
are meaningful in providing basic data for the development and marketing of skin care programs for middle-aged Chinese women.
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LN = A3 e 2 dekPyo, 2015). 3 ARETL oFETHE o
o) Qo) tj2 711 F2A) o17A TR B v)gg el
2B FH0) FUHEL 88 430l Bolol Wk A} tha BT 2T $01X T AT Tong, 2018).
H71%0] FrjEon], 22 e AlE A SEol FAE Feldel 1 2 Ll AAA Wake 383 wHo)
ek A1 AT 8 R SN FEAD GEOL T o] 70 7|7k ek ol 4554 Al 2=
S o AL olEthe QRE THPALA) sk S Bo HA SR Qlste] A, FAlA wstE A s "rtal skl
Ut} ofol w} F=ro] TGS FFTE AF e M= ThPark, 2004). o]l S o FEfe TFE A A
i“] ]z O FZEI Qlom et AHEE AW FAE A 2 SHM ake] 2E Hrlske 88 847 H7 % 8,
2 3L ATk(Son, 2018). 58] AUMIZE 2 F= Sl= T o] Q= A Tl IFAE = P A A2 e 712A
52 ﬂ‘j 2 Sol A4 WAl E Bl mE:Hol 7l W oAM= F a3 ol & 4 3lTk(Son, 2018).
ol ZRle] o) x gl A7kt =2 o)A e S THAEES] g et A A5 AW EH, Yoon &
Kim(2010y 50th |5 T-=d od 59| ¥ %vjgae7
B =R o A 7e] MALEHY] M TR o] oHo) olETE Eoletl Fon FFH S Zherhal BAslnh
*Corresponding author: Soo-Kyung Kang T3 B iae)= A7elal olE Tty YRE §X|Tto e A
Tel : +82-62-950-3674 ‘
E-mail : skkang@kwu.ac.kr A, AAA, AA 7S SRATE A 297 e
Hrd 20219 69 82y AL 2021 74 52y Q20219 9¢ 17%) H, 2379 Adsle 5, 97178 Hojysd HdgS

1159



1160 J. Kor. Soc. Cosmetol. Vol. 27, No. 5, 2021

R
£
w2
o

“:

[\ )
S
=
Q
=3
o~
S
<
i
o\
"
2
ox
i
o

| 7 e 9 Alg) o7 nX]E Fakd) ds) o}
Folgom, IR Fu 94 R g APt FE o
T3 30tk gRAE e FdEEC] RAYE e T8
gt o Z ALSE A Q= Al vls) 3] S st
A= mE g A oltk

o
hass

:

o [©

Aol AF-5h

o 55 9)40)g 2kgle] Fa 2

Lot ox
offi o

II. O|EX u{fd

1. 3404y

T ARERE opyE 1o AEA, e AA,
7V, AR ARSI A w A wet FIH R IS Wt
E3] A EL WA o7 A3 AAH, AeF Hale} A 2}
HEY 59 715 WellA] 2Asks Aoy 4o Ulgo] 93
< PRAEA Fd71E Zo| S (Yun, 2014).

FTHALL A 75 7E, S2E HelE g dr] 2
RS wE57% AN J7371E HowA witEE
Aol hat F7HA, 92, B, 5|5, &5 59 o8 23
< w7A ARtEA ] wjE S sk Al gk 2EH X
2 9&5+ Ado] YrHKim, 2015). AFA Wil RHAH O
2 3L v By} ao] Wo] A Ho|aL 53] 3] HHu|nt
o] 7Hg & 502 naxH, 42]d Wsl= 74drlel o
EUA A8 T4 BHF, 7 FEAE, Asda, WY, &
o T8, AvE As) o & A o & SAE Y
STl B3I TH(Hur, 2011). 215L0] WSl A= 9l o] =
3} ¥ ol 2EH A B 34 947k RAF dFgE
U XHA 95 Ax, F5, 95 G2 g s), Mg T
o] HREAE A5 A} o9} o] A EL Yo7} &
o7} AlA1 A, 4 2 HslE A

Zd719 dE e =] A%, Kim(1993)& 35~604, Kim
(1989)8- 40~5941], Jeong(1996) 30~554, Kim(2015) 40~65
A= Aolstatt. T2 7%, Ge(2007)= 40~604], Wang
2015y 30~454], Ding(2015)& 45~5541 & 7 2| 3193 T}

o|F% T AR it B o= SAtEol wet thtat
Al AAE G Uth & AeAe] FdAS T SRE0]
AT g A% WL, AA A, A, ZA A, AL A SHES AL

A%E
B 3le] F=F Lho] 35M1001A] 59MI 7R = A 51Tt

o

-

2. OS2

i
1n

sidAEs 9] A 7es s go=A A7kt
3L olEthe IR EE A5 fle dsoletal H sk
Th(Kim, 2002). Choi(1998)= 34l thgh x2S olsfalaL, v
b= g o]&ste] o AT olgteS Al e A9
22y 3%5o|2tal 39.2™, Myong(2001)2 7¢le] 3
S Hasleta FRws) oS HHo R AR AtS
Akl SR8 flste] A= g9letal Aotk &
o] H]§-2 dEo|u} 9 F-5 A LR on|A| & WA st
= Aol o]& FAOE AREsh= AlFoltal A elstal 9l
TH(Yu et al., 2020).

e = AA 717, S2E W) dgA 5o
2EH A 5o A4 a9l 7% S

7 29lo) ol8) Wse ]

y

i &

HFo Hr

ol

o, 2

X
[
o o
9&
ot
o

2
X
o
o)

4= A TH(Moon, 1992).

U5 540 dEE AYAFE AR, IRad s
Oh(2020y= d=e)el virae]|2 FE31993, Kim(2012)>
Az, o dAlE, g taede] Al 714 o] & e =
EHsI92H, Jeon(2015) S0 HEj T WS v F-e
wo]2Y, sloj et &, Fode], AP A= RS
Wojge] i 54 A4, g8 58 7H
AR OE QX ETE FRAYA o] § il EhowH
(Lim, 2011), 714 o2 9 §#Ae 5 o] gsh= 497 theE 4
Foll Bl B2 A2 VebsTth(Lee, 2019).

THANES 227 977 A7sital JIA S-S -3
ol gk F4lo] zom FRHE] YT HFH o] w3
TH(Shin, 2016). =3} Kim(2015)2 Fd oA So] AR A7 #2]
£ 53l QENESEIE ZolA A Aol dsdithe T

230 I o)9e %= Gao(2012)E S dF

AUAES oz o AFellA] FjRge] 223 bRz
% B3, Kim(2012)9] AollA = 3]

[e) X e]

=
el ek ola7t WS wRAErE A540]A] &

rlu oy



x

et 54 1161

PAFAAE 3] Rel 4 o §olA,
whe] 443 BB BAY 5L

4507 0|
7re 2019»# 1% 20%#—13 2019 39 5U7ER| R o, A5t
Al S 43972 FHE B 157 AFESSITH

&
I
0
kn
-

B ATt THANES Uk B e 540
TAY AR =72 AMgatgon, T4 Seo(2009), Cho
(2018), Kim(2012)¢] QoA ARE-EF &35 EUE &3
durd B8 AF, 3, A9, 99HTY T 47, 9T
g 542 R AR, gRde] W, A g, A
3 QkA#E T 4R FASIHT A% 354FH 54
DR ERolNon S A% 7|Fo 2 S9M7IAE 1
T3 AP AR s, YAl kAL AAE, MSAL 5 *?
2 §gtt A5 Ve AYFeE fEsleon, 4 H+t
TYE 7Y Fo & ALPlet BRI A 5
4 5 IR e gEEgd B voEd giaeAds o
&3 A Aot A0, fRAEE A ¥e AT=E
TR O, SAO T FFe] TS ZEA vAKA] B s
7Ol F71H 02 st 55 ovgit) HE AR =

% HABIA L, T gh=ol 2 A she g}l 4

e
re
-
1o
ol
X
™
Y
rlo

SPSS 23 Ver. Z21#8& AR89t

AN Szt BT 54 MERAS AAsglen, I
HEA EAjo) w2 e 549 2ol AR ( test) S
&3l ASskait

1 YU 5y

AT tigRte] dubA EA4S RERA A, AR
35394 105 (23.9%) 0.2 7Pd WAL, 40~444] 20.5%,
45~494] 19.6%, 55~5941 18.2%, 50~544] 17.8% <O & L}eh
o) e gt Qo) 2258 (51.3%) 8 s A F)
I o g 58ty &9 31.0%, HekIEY ol 9.8%, =
SwEY o3t 8.0%= UERET A HExE dvRAFFA 113

25.7%), A9 21.9%, 71EF A A 15.9%, ALFH- 13.9%,
T 12.1%, ARI2F 105%E UEstth 9 Hd £
170%F o) do] 1727(39.2%)7F 7Fd Bkl 1009~1705H
u|gke] 36.2%, S09H~1009H B9F 18.9%, S0RF wIRF 5.7%
o] Sl tH(Table 1).

o\-J,@:

) 5Ae] 548 golry] 8l Rl A, gRde] 4
)& 7 X< 2109 (47.8%), TH-A2 A 22.1%, AEY
16. 9A>, hEAF L 8.7%, 71E 4.6% =2 YERE, &
HE A 226 (51.5%), TFZEA 20.7%, B2t
St 14.8%, Wt Z 1A 13.0% o2 YElsth As g5
A oHH IR 2007 (45.6%), A4 38.7%, AH 12.1%, 71€t
oo, A5 orAAEE vEsl 147H(33.5%), T2
29.2%, B 14.1%, A2 12.8%, IF2 52%, IF-ES,
AEEEO 2 YETH(Table 2).
Wu(2014)9} Gao(2012)= F= 959 -] JEAL
Ao 7P & Aoz vhe] 2 A Aot X
gy g S5 Ao S SR 3 Liu2014)¢] <A
TAME = AEL A, 5 AFES AR
ARE FHete 7497 =4 Ve 2 AT Aot Aol skl
S m, Park et al.(2016)2] 20t AL tFo= g Aol A
T R JEEE A2 AHYe R B A A} g2
A JeRTh ol A7t =4, A 9 AR e] 2ol
oA 2= Ax= Mt FRHe] Wi Adste S
20t ol A 59419] S thF O R §F Pei(2016)9] ATelx=
5] Aol flvks S5l 24 UEhth o=

Pei(2016)
o) A% g o] FACIE Eakoh R AP
@ Bga) AEoR AR, 71 AEIE AR

3 Lee et al.(2014)] AFolxE Mol et ZA7} 71



1162 J. Kor. Soc. Cosmetol. Vol. 27, No. 5, 2021

Table 1. General characterisitcs of survey subjects

(N=439)
Factor Category N %
35~39 105 239
40~44 90 20.5
Age 45~49 86 19.6
50~54 78 17.8
55~59 80 18.2
junior high school or below 35 8.0
Academic high school 136 31.0
background university 225 51.3
Master degree or above 43 9.8
Housewife 61 139
Individual business 96 21.9
) Civil servant 53 12.1
Occupation -
Office job 113 25.7
Service job 46 10.5
Other 70 15.9
Less than 500thousand won 25 5.7
Average 500thousand-Less than 1million 83 18.9
monthly — —
income Imillion -Less than 1.7million 159 36.2
More than 1.7million 172 39.2
Table 2. Frequency analysis of skin care characteristics
(N=439)
Factor Category N %
Media 38 8.7
Internet 74 16.9
Informatipn source for Skin care center 97 22.1
skin care
Friend or acquaintance 210 47.8
Other 20 4.6
Skin care center 91 20.7
Skin care method Medical skin care 57 13.0
Home care 226 51.5
Not to care 65 14.8
Body type 53 12.1
Preferred Whole body 170 38.7
skin care Facial skin 200 45.6
Other 16 3.6
Wrinkle 128 29.2
Strengthen elasticity 147 335
Moisturizing 62 14.1
Elrc?:ir::ea(rle Pigmentation 56 12.8
Redness 12 2.7
Acne 11 2.5
Skin texture 23 52
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oA o2 Yeht Al met oRaE] AERAe & 4. &8t m| 22| SMate| 2Hy
oJgk xfol7t UATh AE FATAE = 35~394 oA B 7S]
ZaL -S@3F Ale] 278 (25.7%) 2 7P A4 YElt s A4 sheo wE Fde] 548 getetr] fls) wakiA s A
A2, T5, T ol 40444 = BEAs) 5, 5, A AR A3, o] AR, S e {8 Ajols
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H73ts 7P st AR UETh S, 404 HIREe] of 210 ® UEFHTH(Table 4).
Table 3. Relevance in skin care characteristics according to age
N(%)
Category Age ’- P-
35~39 40~44 45~49 50~54 55~59 Value Value
Media 11(10.5) 12(13.3) 3(3.5) 6(7.7) 6(7.5)
Information Internet 30(28.6) 21(23.3) 12(14.0) 4(5.1) 7(8.8)
source for Skin care center 16(15.2) 20(22.2) 26(30.2) 22(28.2) 13(16.3) 42912 .000
skin care Friend or acquaintance 42(40.0) 33(36.7) 43(50.0) 42(53.8) 50(62.5)
Other 6(5.7) 4(4.4) 2(2.3) 4(5.1) 4(5.0)
Skin care center 19(18.1) 18(20.0) 24(27.9) 18(23.1) 12(15.0)
Skin care Medical skin care 13(12.4) 8(8.9) 15(17.4) 10(12.8) 11(13.8)
method Home care 61(58.1) 52(57.8) 38(44.2) 38(48.7) 37(46.3) 17215 142
Not to care 12(11.4) 12(13.3) 9(10.5) 12(15.4) 20(25.0)
Body type 9(8.6) 12(13.3) 9(10.5) 12(15.4) 11(13.8)
Preferred Whole body 44(41.9) 31(34.4) 29(33.7) 35(44.9) 31(38.8) 706 <01
skin care Facial skin 49(46.7) 42(46.7) 45(52.3) 29(37.2) 35(43.8)
Other 3(2.9) 5(5.6) 3(3.5) 2(2.6) 3(3.8)
Wrinkle 20(19.0) 17(18.9) 35(40.7) 34(43.6) 22(27.5)
Strengthen elasticity 27(25.7) 35(38.9) 23(26.7) 24(30.8) 38(47.5)
Moisturizing 19(18.1) 16(17.8) 16(18.6) 7(9.0) 4(5.0)
gﬁzel“;‘ie Pigmentation 23(21.9) 8(8.9) 7(8.1) 9(11.5) 9(11.3) 57467 .000
Redness 3(2.9) 4(4.4) 2(2.3) 0(0) 3(3.8)
Acne 5(4.8) 4(4.4) 1(1.2) 1(1.3) 0(0)
Skin texture 8(7.6) 6(6.7) 2(2.3) 3(3.8) 4(5.0)

#x%p<0.001
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Table 4. Relevance in skin care characteristics according to academic background

N(%)
Academic background o P
Category junior high high school university Master degree Value Value
school or below or above
Media 4(11.4) 10(7.4) 18(8.0) 6(14.0)
Information Internet 8(22.9) 17(12.5) 33(14.7) 16(37.2)
source for Skin care center 6(17.1) 32(23.5) 51(22.7) 8(18.6) 21.915" .038
skin care  “piond or acquaintance | 15(42.9) 71(52.2) 113(50.2) 11(25.6)
Other 2(5.7) 6(4.4) 10(4.4) 2(4.7)
Skin care center 5(14.3) 31(22.8) 50(22.2) 5(11.6)
Skin care  Medical skin care 5(14.3) 21(15.4) 26(11.6) 5(11.6) L0607 04
method Home care 18(51.4) 71(52.2) 115(51.1) 22(51.2)
Not to care 7(20.0) 13(9.6) 34(15.1) 11(25.6)
Body type 122.9) 14(10.3) 31(13.8) 7(16.3)
Preferred Whole body 9(25.7) 54(39.7) 92(40.9) 15(34.9) 12056 10
skin care Facial skin 24(68.6) 64(47.1) 92(40.9) 20(46.5)
Other 12.9) 42.9) 10(4.4) 1(2.3)
Wrinkle 1337.1) 45(33.1) 59(26.2) 11(25.6)
Strengthen elasticity 9(25.7) 53(39.0) 75(33.3) 10(23.3)
Moisturizing 4(11.4) 11(8.1) 41(18.2) 6(14.0)
Preferred Pigmentation 5(14.3) 18(13.2) 28(12.4) 5(11.6) 30.528" 033
facial care
Redness 12.9) 3(2.2) 3(1.3) 5(11.6)
Acne 1(2.9) 2(1.5) 6(2.7) 2(4.7)
Skin texture 2(5.7) 42.9) 13(5.8) 4(9.3)
*p<0.05
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Table 5. Relevance in skin care characteristics according to Occupational
N(%)
Occupation o P
Category Hoy se IndiYidual Civil Office job  Service job Other Value Value
wife business servant
Media 8(13.1) 6(6.3) 4(7.5) 9(8.0) 5(10.9) 6(8.6)
Information Internet 8(13.1) 13(13.5) 7(132)  31(274) 48.7) 11(15.7)
source for Skin care center 11(18.0)  30(31.3)  13(245)  21(18.6) 11(23.9)  11(157)  28.054  .108
skin care - “piond or acquaintance  33(54.1)  43(44.8)  27(50.9)  49(43.4) 23(50.0)  35(50.0)
Other 1(1.6) 4(4.2) 2(3.8) 32.7) 3(6.5) 7(10.0)
Skin care center 13(21.3)  20(20.8) 9(17.0)  28(24.8) 7(15.2) 14(20.0)
Skin care Medical skin care 3(4.9) 21(21.9) 4(7.5) 15(13.3) 6(13.0) 8(11.4) 6749 031
method Home care 36(59.0)  40(41.7)  30(56.6)  57(50.4)  20(43.5)  43(61.4)
Not to care 9(14.8) 15(15.6)  10(18.9)  13(11.5) 13(28.3) 5(7.1)
Body type 9(14.8) 14(14.6) 6(11.3) 10(8.8) 6(13.0) 8(11.4)
Preferred Whole body 18(29.5)  37(38.5)  19(35.8)  49(43.4) 20(43.5)  27(38.6)
skin care Facial skin 32(52.5)  40(41.7)  26(49.1)  50(44.2) 18(39.1)  34(48.6) 7647 937
Other 2(3.3) 5(5.2) 2(3.8) 4(3.5) 2(4.3) 1(1.4)
Wrinkle 21(344)  34(354)  15(283)  24(212) 12(26.1)  22(31.4)
Strengthen elasticity ~ 17(27.9)  34(35.4)  16(302)  43(38.1) 18(39.1)  19(27.1)
Moisturizing 6(9.8) 16(16.7) 9(17.0)  16(14.2) 48.7) 11(15.7)
; i‘ﬁrﬁe Pigmentation 12(19.7) 5(5.2) 8(15.1)  15(13.3) 5(10.9) 11(157) 29974 467
Redness 1(1.6) 0(0) 2(3.8) 4(3.5) 3(6.5) 2(2.9)
Acne 0(0) 1(1.0) 2(3.8) 4(3.5) 12.2) 3(4.3)
Skin texture 4(6.6) 6(6.3) 1(1.9) 7(6.2) 3(6.5) 2(2.9)
#p<0.05
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STHAN S =PRI E Qs SAolof vFHeld ol RIE
7F g ARE JeEpg o2 B A3E XX EaL ek

o T8 OF

N
0.1
-|)

v-J 61 x}ol i"i—ﬂﬂ di g5 o= #AHAo] gl
© & JEPITHTable 6).

del st geElokge] = ek e, 1005F~170%k¢] v ek
A0 878 (54.7%), HF-He]d, #<Hst, vivE o)
o2tk 1709H 0128 E o 679 (39.0%), ¥ F-22] 4, )
tE e, Aehst o2 et

A5 QFAFE A 509Hd HRES FE 137(52.0%), 505F
5 229(26.5%), ©E87sl7b =4 JERs
o} 1009F~1705HY w9t} 1709+ o] AFe ek 7tslr) 2zt
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&, T, Ao 2 et
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Table 6. Relevance in skin care characteristics according to average monthly income

N(%)
Average monthly income
- 2. p.
et Tt i M Vi Ve
million 1.7million
Media 6(24.0) 10(12.0) 16(10.1) 6(3.5)
Information Internet 3(12.0) 8(9.6) 31(19.5) 32(18.6)
source for Skin care center 2(8.0) 11(13.3) 33(20.8) 51(29.7) 35917 .000
skin care piend or acquaintance 12(48.0) 46(55.4) 73(45.9) 79(45.9)
Other 2(8.0) 8(9.6) 6(3.8) 42.3)
Skin care center 4(16.0) 9(10.8) 30(18.9) 48(27.9)
; Medical skin care 2(8.0) 5(6.0) 14(8.8) 36(20.9)
Sr]r(ll:t;;;e Home care 12(48.0) 60(72.3) 87(54.7) 67(39.0) 40855 000
Not to care 7(28.0) 9(10.8) 28(17.6) 21(12.2)
Body type 3(12.0) 7(8.4) 21(13.2) 22(12.8)
Preferred Whole body 6(24.0) 32(28.6) 65(40.9) 67(39.0)
skin care Facial skin 16(64.0) 40(48.2) 69(43.3) 75(43.6) 7306 603
Other 0(0) 4(4.8) 42.5) 8(4.7)
Wrinkle 13(52.0) 22(26.5) 42(26.4) 51(29.7)
Strengthen elasticity 3(12.0) 19(22.9) 63(39.6) 62(36.0)
Moisturizing 5(20.0) 15(18.1) 18(11.3) 24(14.0)
Preferred Pigmentation 2(8.0) 19(22.9) 17(10.7) 18(10.5) 31.176" 027
facial care
Redness 1(4.0) 3(3.6) 5(3.1) 3(1.7)
Acne 0(0) 2(2.4) 7(4.4) 2(1.2)
Skin texture 1(4.0) 3(3.6) 7(4.4) 12(7.0)
#£p<0.05, **p<0.01, ***p<0.001
WIS Hola Utk 5] BEFE Eelo] AHsAY AlE]  uRdE] AR, gy, A ruae e fojs A
7 ES ARE A ARE FHske A4S € Aok B A4S YeRlg
250 BEFE pRAE K g 222 e Kim & B ALE B3 T diEAle ATl e FEAES
Han(2017)2] Q7o Fa50] 2245 giagd] 22 3 dA¥o] 2442 viAg] JRYoR A7 x| A7t
e Ze AT A3t B AFE Sl itk ol 7P Bkon, 2 FAE S iR E e je=
AAGEe] R Mt T FHAEE o E = 3 AU ol T ] Z A et FdqgE
Fa] A A% 7FsA ol Bk AE AlALSEAL it AERIE ) 9 gt po] FAF molA| AL gl = B et
I o7 E A AFE BEUE & BAEE FEL
V.24 B2 e AR Bt At ohadEls g 2 3y,
4 ABo] B&4E 5 9SS Iusiion, ¥ H
2 ATE T A A o el whet REINY Al il 2255 0 o R giaE oA AEAAE
o] ME2L AHATORE FAEL Sl FHARNES I B A RIS ool T TIAAEE tde R g
o2 HRFY] 58S doliy dvky B4t AR S IR iR S50 BAESE RO R g A Y
Sl AEEA o, S0 A Fd © g, A Bk ol AR WA Z2ad a2 3 E ko)
TAIR @A o] AFEE FEAAES e R st g e sithar Alg €tk
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